Exhibitor statements — transport logistic 2023

- in alphabetical order -

Dr. Frank Albers, Managing Director Sales & Marketing, KRONE

“For us transport logistic acts as a meeting point to interact with the industry’s
players. As an international event the trade fair offers us the opportunity to present
our ‘Mission Beyond Zero’ and the accompanying solutions, discuss issues and
challenges, and also expand our own horizons. This year our eTrailer in particular
and the respective service solutions were among our top priority topics. transport
logistic is one of the most important trade fairs for the industry. We have the chance
here as a company to present our product portfolio holistically and to also share our
know-how. During the four trade fair days, transport logistic maps the entire spectrum
of the transport and logistics industry. From road haulage to maritime logistics and air
freight through to intralogistics and rail transport. This allows us to enter into dialog
with the experts and decision-makers of the various modes of transport and to
discuss the necessary topics, so we can make the entire industry more sustainable.”

Alessandro Cacciola, CEO, Andreas Schmid Group

“After four years it really is so special that the entire logistics industry is meeting up
again in Munich. | have been going to transport logistic for almost 20 years now, and
Messe Munchen succeeds time and again to perfectly map the latest trends and
developments in the industry. This year | perceived sustainability in particular as a
strong and positive topic, and transport logistic is therefore also a place where the
future of logistics is being actively co-shaped.”

Erwin Cootjans, CEO, NUNNER Logistics

"After four years it was great for NUNNER Logistic to present itself at transport
logistic to meet existing, new and potential customers. In addition to smaller
companies, internationally operating companies were also on site, and you could
meet many decision makers from the logistics industry at the fair. NUNNER decided
to present the company as a link in ‘The total Value Stream’ of our customers.
Therefore, we also offered space at our booth to a number of Baerbergh Group sister
companies focusing on Data Science, Al, Planning & Forcasting, TMS systems, 4PL
solutions and Customs activities, among others. We look back on a very successful
event and look forward to the next edition!"

Martin Drew, SVP Global Sales and Cargo, Etihad Airways

“transport logistics and Air Cargo Europe delivered on their promise to be the largest-
scale events in this year’s air cargo calendar. It was a pleasure to spend time with
our partners and customers, reconnecting in one place strengthening existing
partnerships and forging new relationships that will benefit not only our operations
but the wider air cargo community.”



Burkhard Eling, CEO, DACHSER

“transport logistic has made a remarkable comeback as a meeting point and
communication platform, and reaffirms its status as the world’s leading trade fair for
logistics. The enjoyment of interacting, personal chats and networking was so clearly
tangible after the long interlude. This was true for both our trade fair booth and the
trade fair as a whole. The fair is also keeping up with the times, with key focus points
on digitization, climate protection, global supply chains and people in logistics. In a
nutshell — transport logistic is a trade fair that companies like DACHSER simply
cannot miss.”

Clemens Forst, CEO, OBB Rail Cargo Group

“As a leading rail logistics provider in Europe we shape the industry anew day after
day. For us transport logistic is the ideal opportunity to impress new and existing
customers with our sustainable and efficient end-to-end logistics solutions.”

Reiner Heiken, CEO, Hellmann Worldwide Logistics

“For Hellmann transport logistic is one of the most important events of the year. On
one hand the fair is an excellent networking platform, because over four days we
meet customers and partners from all over the world here. It is also inspiring for us,
time and again, to take part in so many panels and discussions.”

Tobias Jerschke, Managing Director, Kiihne+Nagel

“transport logistic is still the world’s most important leading trade fair, for us as well of
course. It offers the perfect environment to connect with existing and future
customers over just a few days. This year | really liked the way the sustainability topic
was a common theme running through the entire trade fair. This is a strong signal for
the whole industry and will help us to focus even more precisely on this important
issue. And of course, transport logistic is also operatively important for us, as we are
an accredited freight forwarder for the Munich exhibition center.”

Markus Kanis, CCO Logistics Europe, DP World

“Having a presence at transport logistic Munich is incredibly important to me and DP
World. It's a unique opportunity to showcase to our partners, customers, and the
industry as a whole the added value we can bring to the table as we establish
ourselves as an end-to-end logistics solutions provider, making trade flow across
Europe and beyond.”

Achim Martinka, Vice President DACH & KAM EMEA, Lufthansa Cargo

We’ve been waiting for this event for quite some time, and we truly enjoyed taking
part in this year’s transport logistic trade fair in Munich. We had busy but inspiring
days in Munich with lots of encounters and impressions. Reconnecting with
customers and partners alike in this exciting environment, taking the time to discuss
with them the latest developments and trends and meeting new people who share
our passion for the future of air cargo, also in terms of sustainability, digitization and
eCommerce, is what we at Lufthansa Cargo cherish. In this people’s business, our
network is not only about the destinations we serve but also our customers’ and
partners’ commitment to continue their journey with us to enable global business.”



Frank Sobotka, Executive Vice President, Central Eastern Europe, DSV Air &
Sea

“transport logistic 2023 was an absolute success for DSV. We had so many
interesting and successful discussions with both new and existing customers. Our
trade fair booth was always well attended. We presented ourselves as a global
logistics service provider with all divisions, which - with its global network and
extensive service portfolio - offers high quality standards in its services and focuses
on sustainable logistics concepts. transport logistic was also especially significant as
the first trade fair since the pandemic — it was “back again at last”. As an industry
meeting point and platform for customers and our partners the trade fair is extremely
important for us. It was particularly special for us this time, because, following the
strong growth and the integrations of Panalpina and Agility GIL, DSV presented itself
as the new DSV for the first time in Munich. To be able to impress so many people
with DSV in less than a week is truly unique.”



